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ECHOES OF THE @0

The New York manufacturer strives to develop work that is, per
brand materials, "pravocative, inspiring, and of aur time.” The energy
and ethos of El Muro, a collabaration with seven creatives of Mexican
descent, is exactly that—and then some. Incorporating brightly hued
botanical illustrations, Blanka Amezkua's mural honors the knowl-
edge of Indigenous peoples. Boundless, by Francisco Denasa, ques-
tions barriers with chromatic designs inspired by chain-link fences.
Manica Curiel's Barro Blanco, meanwhile, is a soft neutral wallcover-
ing that nods to the artisanal. Fulgo/Glare, by Rodrigo Lobate, incor-
porates powerful symbaols to
reflect on identity. The collec-
tion also encompasses thought-provoking work by Camila Apaez,
Dyg'Nojoch, and Laura Noriega. All are available as digital wallcover-
ings on various materials, including PVC-free Type II substrates,
mylar, and wood veneer. wolfgordon.com =

"Artists and designers often
manifest their personal journeys
in their work’
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